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REMEMBER

You g et ranking  p oints for ad hering  to  WPC  

requirem ents as well as for social m edia 

that is in line with the WPC  branding .

So, it’s worth doing it right.



PART I.

New Tournament 
Tournament 
Structure



Ultimate Tournament

Qualifier Level

National Level

Local Level



PART II.

New Tournament 
Brand Guidelines



TOURNAMENT 
SYSTEM

World Phygital Community tournament system is built 

around a unified, three-tier progression: Origins, Rivals, 

and Contenders. Together, they form what we call the 

Tournament Symbol, a structured journey that mirrors 

growth, challenge, and rising intensity.

Each tier is grounded in a geometric logic derived from 

the GOTF flame symbol. This visual system reinforces 

the narrative progression: Origins as the foundational 

stage, Rivals introducing dynamic competition, and 

Contenders driving forward with peak ambition - all 

leading toward the main Games of the Future event.



FONTS

The typefaces used is as follows:

•PGHTL for headings

•TT Autonomous for sub-title and body 

These typefaces are to be used on all assets



DESIGN ELEMENTS:
ORIGINS

Here you see how the tournament 

symbol, the fonts and the colours all 

all come together to create a clear 

brand identity for the Phygital Origins

Origins tournaments.



DESIGN ELEMENTS:
RIVALS

H ere you see how the tournam ent 

sym b ol, the fonts and the colours 

com e tog ether to create a clear 

id entity for the Phygital Rivals

tournaments.



DESIGN ELEMENTS:
CONTENDERS

Here you see how the tournament symbol, 

the fonts and the colours all come together 

to create a clear brand identity for the 

Phygital Contenders tournaments.

PLEASE NOTE that Phygital Contenders 

tournaments are not part of the WPC 

tournament season but we are highlighting 

it so you can see how the branding 

continues at each stage of the 

tournaments.



SUMMARY OF 
DESIGN ELEMENTS

A sim ple sum m ary so you can see 

desig n elem ents take you and our 

aud iences on a visual journey from  

O rig ins, all the way through to The Games 

of the Future.



LOCATIONS 
AND DISCIPLINES

•For your tournaments, you will want to identify 

identify where they are being held and which 

which disciplines are involved.

•We have a solution for that!

•Locations can be widely recognised three-letter 

abbreviations

•We’ve also then created a way for you to identify 

in branding what disciplines are being competed –

both with words or with icons.



PART III.

How to write 
Tournament names



STANDART NAMING FORMAT EXAMPLES

PERMITTED VARIATIONS
This explains how you write the tournament names in a 
simple way to include all the important information.



PART IV.

Social 
Media Toolkit



COVER PHOTOS

•Custom cover photos are available for 

WPC members to use.

•These are available for X, LinkedIn, 

Facebook, and YouTube.

•Use the appropriate tournament cover 

photo to match the ongoing tournament.



IG HIGHLIGHT COVERS

•We have also created logos and assets for you to use for highlight reels on Instagram - each specific to the tournament.

tournament.

•Upload all tournament stories on the Highlights section for IG.

•Use the correcttier depending on the tournaments

PHYGITAL ORIGINS PHYGITAL RIVALS



SOCIAL 
POST LAYOUTS

We have created three different types of social 

social post templates for you to use:

•Tournament Announcement Template

•Match Day & Live Updates Template

•Winner Announcement & Bracket Progression 

Template

Use the correct tier depending on the 

tournaments.



SOCIAL STORY LAYOUTS

We are also providing you with social story templates. Examples are below.

Upload all tournaments to stories on the Highlights section for IG.

Use the correct tier depending on the tournaments.



VIDEO INTRO / OUTRO

To  keep  consistency and correct 

categ orisation across all video 

WPC  m em bers m ust include either 

official intro or outro for each 

These are the assets to be used for Phygital 

Origins Tournaments.



VIDEO INTRO / OUTRO

To  keep  consistency and correct 

categ orisation across all video 

WPC  m em bers m ust include either 

official intro or outro for each 

These are the assets to be used for 

Rivals Tournam ents.



WPC 
WEBSITE

All the brand guidelines and 

assets we have taken you through 

today are available in the 

m em b ers area of the WPC  

website.

Please visit

www.worldphygital.org

right now to access them.

http://www.worldphygital.org/


PART V.

Ranking Points –
what you need to 
do



HOW TO GET POINTS

We have p repared  a com p rehensive d o cum ent that outlines all W PC  To urnam ent brand ing  
help  yo u earn p oints. 

This is also  in the m em b ers area of the W PC  website and  W PC + .

*only for tournaments with live-streaming

Branding requirements by category: tournament name, venue, social media and 
and broadcasting brandings

We outline the elements and criteria for each category and what you need to do to 
to do to receive the ranking points

Checklist template for reporting after the tournament, including required proofs (photos, 
proofs (photos, links, screenshots) of completed actions

KEY POINTS OF THE DOCUMENT:





Please visit www.worldphyg ital.org  rig ht now to  access all the assets and  g uidelines you will 
tournam ents.

If you have any questions, please contact us: press@worldphygital.org
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