
WPC Members Webinar

Points, Sponsors and New Clubs: The power of your PR, Social 
Media and Website for Season 2024-2025 



Introduction

• The purpose of today’s webinar

• The agenda:

• Super-charge your WPC rankings and driving 

opportunities

• The Power of Social

• PR: The Independent endorsement

• Your website: the window into phygital

• Q&A

• Conclusion
Nis Hatt,  PI founder (UAE), CEO



WPC Rankings

• Promoting your tournaments and growing your local awareness is rewarded 
with WPC ranking points – so it is worth the investment

• There are at least 100 points available to you that could make a HUGE 
difference to your ranking, and qualifying for GOTF2025

• Let’s show you where you can gain points…



WPC Rankings



WPC Rankings



WPC Rankings





Attracting clubs and talent



SOCIAL MEDIA

The Power of Social to achieve 

Greatness



Why care about Social Media?

● Earn more points for your ratings
● Grow your platform presence
● Build a community through engagement - turn them into REAL FANS
● Social media allows people to remember you, not just hear about you



BRANDING CONSISTENCY

Being part of the WPC involves upkeeping a consistent brand 

image in all the activities carried out. 

The tone of voice in all of your captions need to 

conversational but with a gaming nuance for your switched 

on audiences. 

Remember to include relevant logos consistently in all of your 

posting. 

ENSURE:

● Focus on Phygital Sports

● It is always called the Games of the Future or GOTF

● It is GOTF2025 UAE

This applies to Instagram, Facebook, Twitter, LinkedIn, 

YouTube, TikTok and any other social platform. 



YOUR TEMPLATES 



Announcements



Match Details



Match Details



Match Results



Best Practices towards Gaining Points

● Posting Frequency

● Timing of your posts

● Real-time updates

● Hashtags:

#GamesOfTheFuture #Phygital 

#PhygitalGames #Esports #UAE 

#GOTF2025

● Engaging visuals

● Images (at least 15), videos 

and live broadcast

● Post 1-3 min highlight videos of 

the competition day and tag 

GOTF main account. 

● Short and engaging copy 

     to capture attention 

● Tagging GOTF official 

account on the competition 

day will gain you points!



• Media outlets and 
journalists are useful to 
raise awareness of your 
events and organization

• This carries weight with 
sponsors, potential 
partners, clubs and athletes

PR: Independent Endorsement



What media are looking for in a story



 

 

Subject: Invitation to Cover [Event Name] – [Tournament Name/Qualifier] on 
[Event Date] 

 

Dear [Journalist’s Name or Media Organization], 

I hope this message finds you well. I would like to invite you to experience the 
upcoming [Event Name/Tournament], which will take place on [Event Date] at 
[Event Location]. 

As a member of the World Phygital Community (WPC), we are hosting this event 
as part of a global series of tournaments, where participants are competing to 
qualify for the Games of the Future 2025. These tournaments are held by WPC 
members across the world, bringing together top athletes to compete in phygital 
sports—an exciting fusion of physical and digital competition. 

Event Details: 

• Event Name: [Tournament Name or Qualifier] 
• Date: [Event Date(s)] 
• Location: [Event Venue, City] 
• Participating Teams/Athletes: [Insert details about key participants, teams, 

or athletes] 
• Sports Disciplines: [List the sports disciplines included in the event] 

 

We believe this event will be of significant interest to your audience, as it 
highlights both athletic and digital skill. Media representatives will have access to 
[press areas/interview opportunities/behind-the-scenes footage], and there will 
be opportunities to speak with key figures, including athletes and event 
organizers. 

Please let me know if you or someone from your team is available to attend, and 
I will be happy to arrange press credentials. Should you need any further 
information, feel free to contact me directly at [Phone Number] or via email at 
[Email Address]. 

Looking forward to your response and hoping to welcome you to [Event Name]. 

 

Best regards, 

[Your Full Name] 

 

 

Giving media what they want

[Insert	Member	logo]					 	 	 	

[Provide a brief description of the event, result, or update. Include details 
about what is being announced, why it is significant, and who will be involved.] 

Key Details: 

• Event/Update Date: [Insert Date(s)] 
• Location: [Insert Venue/City/Platform] 
• Participants/Teams/Partnerships: [Insert relevant participants or 

partners] 
• Description: [Provide a brief overview of the event or update and why it 

is significant] 

[Body – Second Paragraph] 
 

1. More Context and Details 
• Provide additional context or background information that adds value 

to the announcement. This could include the significance of the event, 
why it’s happening now, or how it fits into a larger initiative. 

• Mention any important figures, groups, or organizations involved. 
 

2. Key Features or Unique Selling Points (USPs) 
• Highlight key features of the event, product, or announcement. What 

makes it special or different? 
• Include any unique selling points (USPs) or standout elements that are 

likely to attract attention (e.g., guest appearances, special technology, 
partnerships, or innovative elements). 

[Quotes – Third Paragraph] 
 

1. Include a quote from WPC representative. 
 

2. Include a quote from a relevant person of the WPC member issuing the 
press release such as a spokesperson, executive, coach, or participant.  
 

A quote should add credibility and emotional impact, offering a human touch 
to the announcement. Ensure the quote speaks to the significance of the 
announcement and expresses excitement, vision, or confidence. 

[Example Quote from Spokesperson/Executive]: 

[Spokesperson Name], [Title], said: “We are thrilled to [host/announce] this 
[event/update], which reflects our ongoing dedication to merging the physical 



Building good relationships

• Read articles from journalists who are 

writing about phygital, gaming and 

esports 

• Call/email them introducing yourself and 

your organization or club

• Ask what is the best way to keep them 

updated

• Offer to meet them to explain what your 

organization or club is doing

• Keep in regular contact



What to avoid

• Don’t assume or demand they write a story – and don’t offer them money (or other 

incentives) to write a story

• Don’t speak for WPC.

• Ensure you are referring to the Games of the Future, and other brand names correctly. 

• Avoid using photos without the proper permission from people in the pics and the 

photographer – always make sure they are credited

• Avoid using quotes from people without written authorization for the exact words you are 

sharing with a journalist



Looking into the world of Phygital

Your website is the place where you 
can best tell the whole story – it is 
where participants, sponsors, 
spectators, media – everyone – get to 
understand what you are all about

Therefore, it should be relevant and 
up-to-date.

You get ranking points 
to do this!

• Announcement of the tournament
• Rules of disciplines
• Announcements of the specific teams attending your 

tournament
• List of all teams attending your tournament
• Tournament draw
• Match announcements
• Live broadcasts of the matches
• Match results
• Highlights of specific match/highlights of whole game 
• Schedules of the day
• Tournament results
• Contact details



Any questions?



Thank you for your time

If you have any questions, please don’t hesitate to contact us 
at press@worldphygital.org
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